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AAA’s Role

• Educate

• Participate

• Advocate



Reaching out to AAA Members



Restore the Public’s Trust

• Need clear program vision

• Well-defined national priorities

• Increased transparency and 

accountability

• Performance-driven

• Measurable results



Motorists’ Bill of Rights

•Determine level of funding after

reforms and priorities are 

identified

•Alternatives to gas tax must be 

evaluated as to their ability to be 

efficiently implemented, accepted 

by the public, allocated fairly, fully 

dedicated to transportation needs, 

and be resistant to fraud and 

evasion



Communication is Key

• Two different conversations:

• Gas tax replacement

• Pricing to accomplish other 

policy goals

• Purpose of pricing

• Explain individual impacts

• Costs and benefits

• Flow improvements

• Use of revenues

• Privacy



Evolution vs. Revolution



QUESTIONS?

jingrassia@national.aaa.com

202-942-2062

mailto:jingrassia@national.aaa.com

