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Session overview 

• overview of project that identifies consumer 
perceptions & spending related to byways, 

• implications of the project,  
• questions & answers 
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Background: Minnesota byways 

 
Byways:  
In the US: 150 national  
In MN: 22 designated scenic drives   
 
• Driving on designated scenic byways 
 accounts for 13% of  travel 
 activities (EMT 2007)   
• Annual # travelers in MN: 39 Million 
 
Travelers to the Northcentral/West 
Region  June 2007 - May 2008 spent  
 $2.220 billion in the region 
 

Presenter
Presentation Notes
The NBS Program recognizes 150 Scenic Byways in 46 states that represent the most scenic and rarest of landscapes, culture, and history existing in America today (National Scenic Byways Program). The Paul Bunyan and Lake Country Scenic Byway are part of Minnesota’s 22 designated scenic drives (Minnesota Office of Tourism). 12%  of MN traveler expenses ($1.398 billion) were            spent on transportation     Half of MN traveler expenditures were spent          by those staying in hotels/motels/B&Bs     The $12.121 billion supported 271,500 full-time            equivalent jobs & $6.7 billion in resident income
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Project purpose 

Assess  
 
impact on quality of life  
 
&  
 
Economic impact of 

byway visitors 
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Methods –Study sites 
• Paul Bunyan Byway 

length: 54 miles 
• Annual visitation: ?? 
• Area: Rural-city--lakes--

national forest -- state 
parks 
 

• Lake Country Byway 
length: 88 miles 

• Annual visitation: 250,000 
during summer 

• Area: Rural-city--lakes;--
national forest -- state 
parks 
 
 

Presenter
Presentation Notes
Paul BunyanROUTE: A double-circle route between Pequot Lakes and Crosslake; also a National �Scenic BywayActivities Offered: recreation, events & festival, local area attractions, arts & cultural sites, restaurants, lodges & resorts, historical sites, scenic & natural sites
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Methods-Sample & questionnaire 

• Sample:  
– Residents & Travelers 
– Summer & Fall 2010 

• Volunteers collected data 
• Sample size: 
  Paul B Total: 337 

• Residents: 198  
• Travelers: 139 
Lake Country: 176 
• Residents: 84 
• Travelers: 92 

• Compliance Rate 
– Unknown   

• On-site questionnaires (2 pg 
instrument) 
– Demographic/travel characteristics 
– Byway awareness 
– Visitation 
– Residents:  

• 14 Quality of life & Byway contributions 

– Traveler:  
• Expenditures & Byway effects on travel 

• Selected intercept sites: 
– Area Chambers, local businesses, 

area attractions, events, retail 
centers, restaurants/bars & visitor 
center parking lots  

– Proportioned across month & 
weekday 

 

Presenter
Presentation Notes
Site contacted 						Community areaReed's Market; Big Fun day; Pine Peaks Restaurant; Bike Ride; Cross Lake Days  		Cross Lake Info center; Bean Days; Market in the Park; Chokecherry Festival   			Pequot Lakes Chamber; Duck races; Art club; Heritage Days 				Pine River Breezy Point Resort 						Breezy Point Wildlife Mgm Area; Old Milwaukee Club  					Ideal township Underdogs 							Jenkins 
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Methods –Quality of life data 
analysis 

SPSS 17.0 
• Descriptive & frequencies 

– Demographics 
– Visitation  
– Important community attributes 

& byway contribution 
• Comparisons: 

– Season, residents/travelers 
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Methods: Economic impact 
analysis of byway tourists 

Direct Impacts Indirect 
Impacts 

Induced 
Impacts 

Local 
Economy 

Presenter
Presentation Notes
What is economic impact analysis?Starts with direct impacts.  This study, 2 sources, spending by the 1) byway (investments, examples) and 2) spending by travelers on the byway.WE CALCULATE DIRECT.Put direct effects into a model (IMPLAN) which measure indirect/induced.  Will describe further. All constrained within the local economy (examples of leakages).  THUS important to determine local economy (study area)A lot of research/work has been done to determine the best way to measure the economic impact of scenic byway travelers.  I conducted a lit review of all studies done.  List Duluth study here, established best practices.  National Scenic Byways Research Center is working on developing their own tool.  I visited with their consultant.  We strive to use a conservative approach, based on the work of John Crompton.  Will have more detail.model calculates indirect and induced.
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Methods: Byway Tourist 
Spending 

Steps: 
1. Determine total spending by byway 

tourists 
1) Tourist spending profile 
2) Determine total number of byway travelers 
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Results: Resident key findings 

LC:  
-cult/history preservation, 

natural area 
preservation, 
community beauty, 
quality recreation, 
fairs/events 

 

• PB:  
• quality recreation, 

natural area, 
community beauty, 
cult/historical, 
community amenities 
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Resident findings: so what? 

– Build on those residents see as most important 
– Area relocation considerations 
– Sponsor opportunities 
– Develop baseline measures & consider if/how 

change 
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Results:  Visitors 
Paul Bunyan: 
• 40% non-resident, 

60% resident 
• 5% visited due to 

byway, 14% said it 
altered route, 2% 
altered length of stay 

• 50% paid accomm., 
40% unpaid, 10% day 
visitors 

Lake Country: 
• 52% non-resident, 

48% resident 
• 8% visited due to 

byway, 10% said it 
altered route, 2% 
altered length of stay 

• 29% paid accomm., 
32% unpaid, 39% day 
visitors 

  

Presenter
Presentation Notes
Resident/nonresident breakoutsAffect on travel plansTravel party descriptions
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Results: visitor key findings 
• Expenditures: 

– Lodging 
– Dining & drinking out 
– Food stores 
– Fuel 
Impacts to counties 
LC: $12-38 million  
PB: $15-38 million 
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Visitor findings: so what? 

– % Patterns mirror previous research 
– Data from 2010: could be greater with ‘recovery’ 
– Increase with longer stays, # visits 

• Greater impact on visitation: Initial, length & return 
– Targeted marketing to groups (fams vs couples) 
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Limitations & future research 
• Limitations: 

– Onsite visitors 
– Seasonal constraints 
– Volunteer data 

collection 
 

• Future research 
– Assess non-visitors 
– Longitudinal studies to 

examine factors 
influencing values 
associated with 
quality of life 
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Session overview 

• overview of project that identifies consumer 
perceptions & spending related to byways, 

• implications of the project, & 
• questions & answers 
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Implications  
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Session overview 

• overview of project that identifies consumer 
awareness & spending related to byways, 

• lessons learned in the project, & 
• questions & answers 
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Questions and Discussion 
For more information contact:  

ingridss@umn.edu or tuckb@umn.edu 
 

tourism.umn.edu/researchreports 
 

Thanks to the  
Carlson Chair for Travel, Tourism & Hospitality,  

Explore Minnesota Tourism &   
UMN Central Regional Sustainable Development 

Partnership 
 for project support! 

 
 

mailto:ingridss@umn.edu�
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